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Welcome



Your trendspotters ‘hosts’

Kathy

Klock
Deloitte

Kathy Klock is the
TMT (Telecom, Media
& Technology) National Industry

alent Development Leader for Deloitte)

She develops and delivers a
comprehensive industry development
curriculum that addresses the entire
Industry competency model with
development solutions that are high-
Impact and leading-edge
and equips our practitioners
with-the industry insights

our clients value.

Andy
Hill

Smartfirm

Andy Hill.is the founder
and CEO of Smartfirm, wherd

he leads a team that designs and
builds custom interactive learning
solutions. From his base in
Canada, Andy works with corporate
clients throughout the U.S.,
Europe, and Asia-Pacific. Prior to
launching Smartfirm, Andy spent
many years in strategy, finance and
IT consulting with a global
professional services firm.
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How Trendspotters fits with our learning strategy
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Deloitte.
University

Welcome to DU.

grow

C_) the world's best

leaders

strategic §
investment | C e n t e I'

LIII ana m_ na

rare Physmal Campus muladi

SOCXX) Iy
IMMERSIVE
Yearrers annually ansite i learning environment

.

Network Bullt-out Yo All Of Our Major Offices 'y

900/ of our pecple WORLDWIDE
Q. within tele-classroom reach.
fayod

J. growing leadership skills

High Tech/Touch

2nd largest media well inUS oooo

prosper

BIG Thning

A space to take clients when

# They've made it to the top

& They've hit a wall.

¥ They need fresh mspiration.

® Business as usual 1s no longer enough.

Greenhcuse Labs DU Press. Bemn Remrch.
Cross-Industry Events, Sence Leadership Retreats,

SQQ/» of 2! Fortune 500 companies
- eé have visited the DU campus.

A safe, provocative, creative (93 ]
space to explore BIG IDEAS %:«I

Experts + analytics + interactive + technology
+ behavioral technigues + creative tools

= extraordinary client experiences.

Community Impact:
Community Impact:

Luminaries, academia, politicians, executives
& authors corvene on farge, intractabie
topics 1o challenge conventional thinking.

)’/\\ Veterans Commitment to

the White Hause to help veterans transiticn to
rew jobs through the i

Leadesship Davelopment programs for

United Way cos

United Nations Humanitarian Cocrdinators

Courageous Principals

4 leadership development program
talceed to ¥-12 public school princpals, ﬁ

Intended ta reach 1 Milion students by 2020 L}




Our mission

* Prioritize massive amounts of
Intellectual property (whitepapers,
briefing books, POVs) on the five
trends

* Make highly technical material
approachable, fast, light, informative,
and fun

* Design a product that can stand on its .
own, and/or serve as pre-session for
live classroom training




Trendspotters learning objectives

_ Help learners
Provide learners nderstand and
with knowledge identify adoption
of the evolution and implementation

of TMT trends : uses for

these trends

Encourage
learners to
think about how
these trends
would affect
Deloitte’s clients




Dealing with data on a super scale requires
new units of measurement. Have you
{eamed how to think beyond the gigabyte?




What makes it different? Key elements

\

—

ﬁ__

learning with rich content —
short video interviews with g each trend takes about
Deloitte leaders, links to current /' % 15 — 20 minutes to complete
articles, pop — ups with facts ;
and figures
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‘Public’ CPE credi
recognition 2 CPE ccr:eZszolrt

top 3 scores posted on a taking 5 short quizzes
leader board and final assessment

Prizes
Amazon Gift Cards and Roku
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Example leaderboard and twe
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amts for #tmtspotZU 4

Tog 1 Al

lnteresting article on the growing j; Of big datg,
dupress.ct)mlarticl&s/tco-b. . :‘,thspotzou

Expang * Reply 43 Retweet 4 Favorite 4., More

Andrew Luedke luedke Apr 28
What toncems go ¥ou have ahout Big Data» #tmtspotzoﬂ

Expand * Reply 43 Retweet Favorita .. More

[ mplin mplin Apr 28
New Opportunitieg Created yig #s0cial Software g #bigdatg #ﬂntsparzou

I bit byyq nAYXF7
Expang - Repiy 3 Retwsst * F; avoriie More

Burhan Rajbhoy ManRaj Apr 28
Im Extiteg avout the Potential of Geospatial visualizatiun #nmspmzou

Expang * Repiy 3 Retwest Favorite sey More

aSonay Sood Nalsood Apr2g

Use Big data 1o Understang how Supply chaing are being affected dgye to

u vemarfmanuractuﬂngldistnbuﬁon delays #‘nnbspotzum
Expang * Repiy ¥ Refweet * Favoritg * More

| aSonal Sooq onalsopd Apr 26
S~ u ldea.. Stop crime n schoof through bigdata #ImtspnlzDM

Expang * Repty 3 Retwest 5 Favorite 4., More




Communications and recognition
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We are in the ‘final stretch’ of the West Region’s
Round Four is all about Mobile. Trendspotters Challenge!
ers Challenge!

Did you know that...

The last trend, Social Media is waiting for you

I

to review. Learn more about moving from
Of the world’s more than six billion mobile social media to social business.
subscribers, nearly five billion live in
developing countries...a global trend indeed!
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Discover why the key to social business success
Catch up and you can still win a prize and get is “engagement”.
credit. Just register below and review the Big
Data, Cloud Computing, Digitization and Mobile If you didn’t complete the previous trends, visit
trends. each trend that you missed to learn more and
get credit.
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What guestions
do you have?



Deloitte

As used in this document, “Deloitte” means Deloitte LLP. Please see
www.deloitte.com/us/about for a detailed description of the legal structure of Deloitte
LLP and its subsidiaries. Certain services may not be available to attest clients under
the rules and regulations of public accounting.

Copyright © 2014 Deloitte Development LLC. All rights reserved. Member of
Deloitte Touche Tohmatsu Limited
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